




























































































































































































































































































































































































































Table 1. Respondents by employment status




















Table 2. Respondents by ethnicity













Table 3. Respondents by average spend 
per month on fashion goods












































Table 4. Previously bought counterfeit: Demographic breakdown
Age
Yes (%) No (%) Total Count
24 and Under 52 48 332
25 and Over 48 52 233
N=565
Sex
Yes (%) No (%) Total Count
Male 53 47 169
Female 49 51 398
N=567
Employment status
Yes (%) No (%) Total Count
Student Full Time 53 47 334
Student Part Time 64 36 22
Full Time Employed 46 54 187
Part Time Employed 47 53 78
Unemployed 40 60 10
N=573*
Average monthly spend on fashion
Yes (%) No (%) Total Count
£0 34 66 29
£1-£50 50 50 272
£50-£100 54 46 173
£100-£200 49 51 71
£200-£300 50 50 14
N=559




















































































































































































































































































































































































Mccormick, “A Note on Leibenstein’s Veblen 
Effect”, Journal of the History Economic 















と述べている。(“Trickle-down Theory” The Genteel, 
2015, September 11.).




Bryman, Social Research Methods (Oxford 
University Press; 4th edition, 2012)とLesley Noaks 
and Emma Wincap, Criminological Research : 
Understanding Qualitative Methods (Introducing 
Qualitative Methods series (Sage Publications UK; 
1st Edition edition May 2004)).
17）インターネット調査の問題点については、たと
えば,次の文献を参照されたい。大隅昇「インター





2006, 32 ～ 41.










られる、（OECD、The Economic Impact of  
Counterfeiting, 1998, EXECUTIVE SUMMARY, p.4）。
３）Joanna Large, “Consuming Counterfeits : 
E x p l o r i n g  a s s u m p t i o n s  a b o u t  f a s h i o n 
counterfeiting”, The British Criminology 
Conference, Vol.9 : 3-20.pp3-20.
４）Ibid., pp.3-4.




関 し て は、Majid Yan, “A Deadly Faith in Fakes : 
Trademark Theft  and the Global  Trade in 
Counterfeit Automotive Components”, Internet 
Journal of Criminology, 2005, pp.1-33.を参照さ
れたい。




Jason M. Carpenter, Karen E. Edwards, “U.S. 
Consumer Attitudes toward Counterfeit Fashion 
Products”, Journal of Textile and Apparel, 






















Wall and Large, “UK findings, Project Couture : 
Public and Private Partnership for Reducing 
Counter fe i t ing  o f  Fash ion  Appare l s  and 
Accessories AGIS “(Unpublished paper presented 
to Couture: Public Private partnership in the fight 
against counterfeiting in the fashion sector 
Conference, Milan, Italy, 10 December. Albers-
Miller, Consumer misbehavior: Why people buy 
illicit goods”, Journal of Consumer Marketing, 
16 (3).
27）Victor V. Cordell, Nittaya Wongdata,Robert L. 
Kieschnick.Jr,” Counterfeit purchase intentions: 
Role of lawfulness attitudes and product traits as 
determinants”, Journal of Business Research, 
Volume 35, Issue 1, January 1996, pp.41-53.
28）Thorstein Veblen, ”The Economic Theory of 
Woman’s Dress”, Popular Science Monthly, Vol. 
XLVI, November, 1894. および The Theory of the 
Leisure Class: An Economic Study of Institution 
(New York: The Macmillan Company, 1899). また、
ヴェブレンのファッションについての考え方につ
いては、たとえば、拙著『見栄と消費』学文社、
2011年４月刊、第二部第２章「ヴェブレンの衣服
論」（108 ～ 128頁）を参照されたい。
29）上掲、拙著において、ヴェブレンの衒示的消費
を中心に消費者行動を分析している。
